


Meta Facebook is a social media platform
that allows users to share pictures, music,
videos, and articles, as well as their own
thoughts and opinions with as many people
they like.

What is Meta 
Facebook?

13+Meta Facebook has a minimum user age of 13 
years-old.

Who Uses Meta Facebook?

Although Facebook was once very popular
with younger users, it’s men and women
aged between 35-44 which constitute the
biggest demographic group on the social
media platform.

Popularity

Meta Facebook is the world’s most popular
social media platform, with around 2.9
billion monthly active users. The reason for
its popularity is the number of engaging
features the platform offers to users, from
the famous Like button, to Stories, the
Feed, comments and tagging.



Approximately 36.8% of all the people on 
Earth use Facebook today!

Meta Facebook users by gender*

As of the latest data (January 2022), the majority of users
are male (56.6%), and 43.4% are female.

*Statistics from Meta

Male
56.6%

Female
43.4%

How Meta Facebook users access the platform

The majority of users, 98.5%, use a mobile phone compared to
only 1.5% who do so via a laptop or PC.

98.5%

1.5%



Meta Facebook has many means of
displaying adverts on the platform. Below
you can see where the ads appear
depending whether you use it on a mobile
phone or via a laptop/PC.

ADVERTISING

Desktop 
News Feed

Desktop 
Right Column

Mobile

Appears 
within 
conversations

These normally 
display brands

These normally display 
marketing brands

These advertisements can appear as photos or videos, and come
in various formats such as slideshows, stories, as a collection or as
a carousel whereby ten videos or images appear as a single
advertisement.



What is product 
placement?

Influencers are individuals who
utilise a variety of social media
platforms to express their opinions
on specific brands or products,
consequently influencing their
captive audience.

They feel 
amazing, 
you should 
buy them!

Do you like the 
clothes I’m wearing?

They have the power to affect the

purchase of specific products by

reviewing them across platforms like

Facebook, YouTube, Snapchat, Twitter,

and Instagram among others, effectively

utilising their authority, knowledge, authenticity, leverage or

position of power within the industry to engage with their

followers.

Product placement is a way of 
advertising a product by 
supplying it for use in videos or 
images. 

This is now frequently used on social media 
platforms, like Facebook, by influencers. In 
doing so, their videos/images are strategically 
increasing their own audience, viewing ratings 
and engagement, but more importantly, they 
are incentivised and making money in return.   



Facebook is considered the worst
perpetrator when it comes to spreading
fake news. This is according to a study
published in 2020 in the journal Nature:
Human Behaviour (volume 4, pages 472–480).

Misinformation & Disinformation

However, Facebook has taken steps to tackle this. One such step is
trying to stop users who repeatedly share misinformation.
Facebook uses independent fact-checkers to see whether
information is false or misleading. The predominant forms of fake
news is focused on COVID-19 and vaccines, climate change, and
elections. Facebook is ensuring that fewer people see
misinformation on their social media platform.

If a post is deemed misleading,
after having been verified by
Facebook, a pop-up warning will
appear on the post alerting users
to use caution and providing
information of why the
information in the post has been
flagged.



How to spot Misinformation & Disinformation

Below is a fictious post with some tips to help you what to look out for.
Sometimes false news stories can be hard to distinguish if they are
humorous or satirical. Remember, think critically about the stories you
read, and only share news that you know to be credible.

Consider the source. 
Is it reputable?

Be skeptical of headlines. 
Are they catchy?

Check for 
unusual 
formatting

Check for 
unusual 
weblinks. 
Sometimes 
these may 
be false 
news sites 
mimicking 
authentic 
news 
sources. 

Consider the photos or videos. Do they appear 
authentic or are they manipulated? Sometimes the 
photo may be authentic but taken out of context. 
Verify where it came from.

Check the date. The post
might be old, or the 
timeline might not make
sense.



Meta Facebook has a set of Community
Standards that all users must abide to. If a user is
in breach of any of the standards then they can
be reported to Meta Facebook. This can result in
content being taken down or users being banned
on the platform.

Reporting 
to Meta 
Facebook

Although the information contained in this document forms
part of the GRA’s Media Literacy Awareness, we must highlight
that the GRA has no powers to act when it comes to social
media platforms such as Meta Facebook. Therefore, people are
encouraged to report any issues directly to the social media
platform by following their own complaints procedures.

The GRA’s remit is to promote media literacy to bring a better
public understanding of how social media platforms work and
to help users navigate safely on them.

!
Disclaimer

https://www.facebook.com/communitystandards

